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Abstract 
The main objective of the study is to investigate intermediation efficiency and productivity in the financial 
intermediaries sector in the post liberalization period in Kenya in relation to the growth of Mombasa County. 
The study is motivated by the fact that though the banking sector constitutes a large part of the financial system 
in Kenya, little is known about its intermediation efficiency and productivity status. Further banks are awash 
with liquidity despite private sector credit demand indicating some inefficiency in the intermediation process in 
Kenya. The research employed descriptive research design using simple random sampling which enables every 
member of the population to have an equal and independent chance of being selected as respondents and also 
simplest, most convenient and bias free selection method. The data was collected by use of questionnaire 
thereafter analyzed using both quantitative and qualitative techniques. The results show that though the banks 
were not fully efficient in all respects, they performed fairly well during the period under study. Banks still have 
reason and scope to improve performance by improving their technology, skills and enlarging their scale of 
operations so as to be fully efficient.  
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Based on the main conclusions, policies encouraging competition, products diversification to advance loans, 
risks minimization through increased capital regulation and privatization of some banks are generally 
recommended.  
Keywords: Microfinance, Integrated Program Areas, Small and Medium Enterprises, Open Innovation 
1. Introduction 
1.1 Background Information 
Participants in this study include first, local and foreign commercial banks located in Mombasa County, 
secondly, ECLOF Kenya which was set up in 1994 and is an affiliate of the ECLOF International Network. 
ECLOF Kenya provides both financial and non financial services to micro, small and medium entrepreneurs 
predominantly under the group lending with recent introduction of individual lending. Thirdly, Equity Bank was 
founded in 1984 and began operations as Equity Building Society before successively transforming into a 
rapidly growing MFI and later into a commercial bank. Equity Bank caters to diversified target clients profiles 
with a wide array of products including financial and non-financial services. Equity bank is at the front line in 
developing accredited innovative services that have revolutionalized the payment system with the use of 
integrated mobile banking platform.  
Fourth, Faulu Kenya began as a programme of Food for the Hungry International (FHI) and started 
microfinance operations in 1991. In May 2009, Faulu Kenya became the first microfinance institution to be 
credited as a deposit taking institution after receiving the licence from CBK. Faulu Kenya offers both savings 
and credit services targeting the low income people in both rural and urban areas. Fifth, Jamii Bora Trust that 
was founded as a charitable trust in 1999 to provide microfinance solutions to low income earners. It later 
transitioned to Jamii Bora Kenya to act as a microfinance vehicle, and thereafter the acquisition by City Finance 
Bank in March 2010, it transformed into Jamii Bora Bank. The bank focuses on the bottom end market. Sixthly, 
Jitegemea Credit Scheme (JCS) which started in 1998 as a programme of the Presbyterian Church of East Africa 
(PCEA) and was registered as a separate company limited by guarantee in 2003. JCS provides financial services 
and trainings to clients through the Jitegemea Advisory Services wing and its target profile includes the micro 
and small enterprises. Seventh, KADET which was established by World Vision in 2000 providing credit 
services for small and micro entrepreneurs as well as to the marginalized community members located in the 
Integrated Program Areas (IPAs) of World Vision Kenya and has overall deepened rural outreach. Postbank that 
was established in 1910 and is wholly owned by the Government of Kenya. It primarily engages in the 
mobilization of savings for national development operating under the Kenya Post Office Savings Bank Act Cap 
493(B). Postbank has designed savings accounts for businessmen, salary payments, the youth, pensioners and 
children to instil the savings culture nationwide. K-Rep Bank was formed by the K-Rep Group [ 3 ] and in 1987, 
K-Rep Ltd took form as a local NGO to run its micro-credit lending program. With growth of operations, K-Rep 
Bank was established in 1999 to concentrate on microcredit lending activities serving small and micro 
enterprises.  
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KWFT was founded by a group of professional women in the year 1981 to address the financial needs of women 
exclusively and to bridge the gap in outreach to the financially excluded. KWFT has since then grown, building 
on an extensive network coverage deepening outreach in the urban and rural set up targeting women 
entrepreneurs. The CBK awarded the deposit-taking license to KWFT in 2010, to become the second MFI 
licensed in Kenya. Rafiki DTM, a low end deposit taking microfinance was established in 2011 to become the 
sixth licensed DTM. Rafiki DTM is wholly owned by Chase Bank. The Company offers financing solutions 
targeting the economically active low income market with a specific focus on the youth segment. The product 
offer is diversified with the most recent introduction of the housing microfinance facility.  
SMEP DTM began as a program of the National Council of Churches of Kenya (NCCK) to offer microcredit 
services and was incorporated as SMEP Ltd. by Guarantee in 1999. SMEP was awarded the deposit-taking 
nationwide license in December 2010 to become the third deposit taking MFI in Kenya. Yehu [ 8 ] that was 
founded in 1998 as a project of Choice Humanitarian Kenya, an international NGO based in the US. In July 
2007, it was transformed into a Trust company and in April 2011 into a private company limited by shares. 
Yehu covers 7 of the 13 Coastal districts and mostly serves women through the group lending methodology.  
financial sector is the engine that drives economic growth through efficient allocation of resources to productive 
units [20]. According to the Central Bank of Kenya Act, one of its primary roles is to foster liquidity, solvency 
and proper functioning stable financial system. This legislated function essentially implies a stable and efficient 
financial system that underpins intermediation process for economic growth and development. The Kenyan 
financial system comprises banks, non-bank financial institutions, insurance companies, microfinance 
institutions, stock brokerage firms, fund managers. The banking industry with asset base of over Kshs. 1.3 
trillion is the largest sector in the Kenyan financial sector [16]. With a limited and under developed capital 
market, the banking sector plays pivotal role in intermediation process between savers and investors. 
1.2 Statement of the problem 
Access to credit has been considered as one of the main problems that SMEs have to deal with in order to 
survive and keep growing [5 ]. An appropriate combination of access to credit, credit conditions, and adequate 
financial and operational policies, is the only way to deal with the complex problem of SMEs survival and 
growth [ 21 ]. This study assessed the effect of Financial Intermediation in promoting the growth of Small and 
Medium Enterprises (SMEs) with a special focus on businesses in Mombasa. It is about providing the poor with 
a starting point that can enable them to enjoy the fruitfulness of economic growth.  Inclusive growth mirrors the 
teaching of Mahatma Gandhi that developing nations cannot develop via mass production but by production by 
the masses. One of the surest routes to production by the masses is an entrepreneurship [2 ]. 
It further implies the few Kenyans who start their own micro and small businesses lack the entrepreneurial skills 
to sustain the businesses hence the observed high mortality rate of such enterprises leading to a dominance of a 
few large scale units (what Gandhi called mass producers) that generate unevenly distributed GDP [ 9 ]. Indeed 
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a 2005 study by scholars from Kenya’s Daystar University reported that Kenyan MSEs referred to by Gandhi as 
production by the masses, are faced with the threat of failure with past statistics indicating that three out five fail 
within the first few months.  
On the one hand high MSE mortality rate coupled with a blue collar job culture limits national total 
entrepreneurial activity (call it lack of production by the masses after Gandhi’s teachings) hence lack of 
inclusive growth. On the other hand high MSE mortality rate leads to poor competition to large scale producers 
(call them mass producers) who generate unevenly distributed GDP hence lack of inclusive growth. Persistent 
lack of inclusive growth leads to perceived and real inequalities with the associated grave consequences [21]. 
Clearly therefore one sure route to inclusive growth for Mombasa is the design and implementation of an 
entrepreneurship policy. But before we discuss the policy let us define entrepreneurship. 
A universally accepted definition is elusive. One view is that entrepreneurship is an individual’s ability to turn 
creative and innovative ideas into action. It includes creativity, innovation and risk taking, as well as the ability 
to plan and manage projects in order to achieve objectives. The rate of entrepreneurship in a country is best 
measured by the number of new and innovative business start-ups. The decision to start a new business largely 
depends on the intensity of latent or potential entrepreneurship which in turn largely depends on the 
psychological attitudes of people towards self-employment. The level of entrepreneurship culture in a country 
may be measured by the number of people with a positive attitude towards self-employment and wanting to 
enter self-employment.  Encouraging the enterprise spirit (culture) is a key to creating jobs and improving 
inclusive economic growth in Kenya [14].  KIPPRA’s findings that more Kenyans look for wage employment 
than those wanting to start their own businesses are a partial revelation of lack of an entrepreneurship culture 
among the populace.  
1.3 Objectives of the Study 
1.3.1 General Objective 
The broad objective of this study is to assess the effects of Financial Intermediation in promoting the economic 
growth in Mombasa. 
 
1.3.2 Specific Objectives 
1. To examine the role of Financial Intermediaries’ in creation of employment opportunities for Mombasa 
residents. 
2. To establish the effect of provision of funds/ resources to Small and Medium Enterprises in the growth of 
Mombasa’s economy. 
3. To find out how participation rate of individuals/ groups in entrepreneurships influence growth in 
Mombasa’s economy. 
 
1.4 Research questions 
1. How do financial intermediaries create job opportunities in Mombasa County? 
2. How does provision of funds/ resources to SME’s within the county lead to its economic growth? 
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3. How does the number of participants in entrepreneurship influence economic growth of Mombasa County? 
 
1.5 Justification of the Study 
Clearly there is the problem of lack of inclusive growth in Kenya.  Casual observation reveals that a big 
contributor to this problem is lack of an entrepreneurship culture and we conceptualize it in. 
The author in [21] suggests that the root cause of lack of inclusive growth is lack of an entrepreneurship policy. 
Lack of this policy contributes to lack of an entrepreneurship culture among the populace. This in turn leads to a 
dominance of a blue collar job culture with a majority of the population wanting to be employed rather than 
employ themselves and/or be employers leading to minimal total entrepreneurial activity. Indeed a KIPPRA 
study published in June 2010 and entitled, Unemployment in Kenya: a Situational Analysis reveals that an 
overwhelming proportion of the unemployed population in Kenya (94%) only looks for paid employment, while 
only 3% were interested in involvement in business operations (call it self-employment). This is a clear 
indication of the low level of entrepreneurship culture in Mombasa. It is also interesting to note that of the 3% 
interested in business operations, females accounted for a much larger proportion compared to males. This tells 
us that entrepreneurship policies to support women would be helpful. 
The major development challenges include among others; poor road networks,  rapid urbanization and housing 
problems, inadequate education facilities, inadequate health care delivery points, high unemployment among the 
youthful, insecurity, weak land ownership regime, perennial water shortages and growth of unplanned and 
informal settlements, all that need to be addressed effectively [23]. 
Mombasa is the centre of coastal tourism in Kenya. Mombasa Island itself is not a main attraction, although 
many people visit the Old Town and Fort Jesus. The Nyali, Kenyatta, Bamburi, and Shanzu beaches are located 
north of the city. The Shelly, Tiwi, and Diani beaches are located south of Mombasa. Several luxury hotels exist 
on these beaches, while the less expensive hotels are located further away. 
Mombasa’s northern shoreline is renowned for its vibrant 24-hour entertainment offers, including both family 
entertainment (water parks, cinemas, bowling, etc.), sports (watersports, mountain biking and gokarting), 
culinary offers (restaurants offering a wide range of specialties from Kenya, China, Japan, India, Italy, Germany 
and other countries) and night life(bars, pubs, clubs, discothèques, etc). 
1.6 Limitation of the Study 
Getting access to some information and reaching targeted interviewee was hard. Some of the interviewees were 
not fully conversant with the study. The researcher however met the interviewees during non-office hours to 
clarify on any questionnaires’ questions not clear to the respondents. 
Some enterprises lacked proper records to facilitate their response. However, this was minimized through 
explanation of the subject matter in the questionnaire and the assurance that the information was to be treated 
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confidentially. The respondent’s level of education determined the response time because some respondents 
took time to respond. 
It was difficult to get adequate reading materials for better understanding of the topic. There were insufficient 
materials on the research topic in the university library. The researcher however got some relevant materials 
from the internet and other universities’ libraries.  
2. Materials and Methods 
2.1 Introduction 
This chapter outlines the research methodology that was employed by the researcher in carrying out the study. It 
describes the research design, target population and size, sampling techniques, data collection and instruments 
that were used and data analysis.  
2.2 Research Design 
The data was collected using both questionnaire and interview methods. Questionnaires were distributed to 
entrepreneurs and management of financial intermediaries. The research was also conducted by a way of 
interviewing the entrepreneurs to find out if there are any challenges which they are facing regarding financial 
intermediaries.  
 2.3 Target Population Study 
The survey was carried out at Changamwe , Mvita, Nyali and Kisauni constituencies. The research covered a 
target population of 112 respondents included all the Small and Medium enterprises operating in Mombasa, and 
which are licensed by the County council.  
Table 2.1 Target Population 
Population Category Respondents Percentage 
Banking Institutions 30 26.8 
Non Banking Institutions 20 17.9 
MicroFinance Institutions 40 35.7 
Insurances 15 13.4 
Fund Managers 7 6.2 
Total 112 100 
Source: Author’s own research 
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2.4 Sample size 
From the target population of 112, a sample of 50 respondents was selected using stratified random sampling to 
ensure equitable distribution of respondents among the five categories as illustrated below. 
2.2 Target Population and Sample size 
Population Category Respondents Ratio Sample 
Banking Institutions 30 0.27 30 
Non Banking Institutions 20 0.18 20 
MicroFinance Institutions 40 0.36 40 
Insurances 15 0.13 15 
Fund Managers 7 0.06 7 
Total 112 1.0 100 
Source: Author’s own research 
2.5 Sampling Frame 
The sampling procedure used was random selection with 60% of the target population sampled from the various 
categories. Sub groups within the categories were used as stratified samples from which random selection was 
done. These subgroups were financial intermediaries’ heads and supervisors.  
2.6 Sample and Sampling Techniques 
The study employed stratified random sampling techniques to develop the sample components. [3] discussed 
that if a population from which a sample is to be drawn does not constitute a homogeneous group, stratified 
sampling technique is generally applied in order to obtain a representative sample. The target population in 
financial intermediaries was divided into several sub populations that are individually more homogeneous than 
the total target population. 
2.7 Data Collection Instruments 
Research Instruments are measurement tools which will be designed to obtain data on the research topic. 
Questionnaires were administered on the entrepreneurs within the various categories. This was necessary so as 
to find out their views at different levels. [3]defined a questionnaire as consisting of a number of questions 
printed or typed in a definite order on a form or set of forms. The researcher preferred to use this instrument as 
is free from bias from the interviewer, respondents have adequate time to give well thought out answers and 
even large samples can be reached.  Interviews were also used as a method of data collection 
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2.8 Data Collection Procedure 
The researcher introduced the objective of the research to the candidates included in the sample. Questionnaires 
were then circulated to the various employees who were then asked to answer the questions on their own and 
return the duly completed questionnaires to the researcher within a week time.  
2.9 Data Processing and Analysis 
The data collected was coded with a view to retain and adopt only the relevant data. The relevant data collected 
was analyzed and the retail descriptive statistics of frequencies and percentages was used for data analysis and 
presented inform of tables and pie charts.  
3. Results and Discussions 
3.1 Introduction 
The data collected from the various respondents was presented in tables before it was analysed. The analysis 
was done with the help of graphs and pie chart for better interpretation and understanding.  
3.2 Response Rate  
The target population sample size who responded was analysed as below:-  
 
Table 3.1: Response Rate   
Financial 
Intermediaries 
Number of Questionnaires 
Distributed 
Number of Questionnaires 
received back 
Percentage  
Banking Institutions 38 36 29.00 
Non-Banking Institutions 12 9 7.26 
MicroFinance 
Institutions 
56 54 43.55 
Insurances 16 12 9.68 
Fund Managers 2 1 0.80 
Total 124 112 90.29 
Source: Author’s own research – Financial Intermediaries (Mombasa)  
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 Figure 3.1 Response Rate  
 
Table 3.1 and Figure 3.1 above indicated that 29% of the respondents received support from the banking 
institutions, 7.26% of the respondents received support from Non banking Institutions, 43.55% of the 
respondents received support from Micro finance Institutions, 9.68% of the respondents received support from 
Insurance companies and 0.80% of the respondents received support from fund managers. 
It was clear that majority of the respondents received support from two financial institutions – Banking and 
micro Finance Institutions with 29% and 43.55% respectively. These two financial intermediaries account for an 
important part of the researcher’s study since they deal with most of the respondents on a daily basis.  
Banking and Micro Finance Institutions had the best response as almost all sampled employees returned back 
their fully completed questionnaires. For a long time, the commercial banks have played a supplier position to 
the respondents for all their funds thus directly affect the choice of the respondents. However, Micro Finance 
Institutions have come out strongly to challenge this assumption by providing innovative products competing 
directly with commercial banks. Their products have been of great acceptance among the respondents indicated 
by the larger response numbers compared to the banking institutions. It was thus clear that majority of the 
sampled employees responded well and represented fairly the targeted population.   
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From the total 124 questionnaires distributed, 112 questionnaires which reflected 90.29% of the questionnaires 
distributed indicated a good response rate and a good representation of the sample size of the target population.  
3.3 Gender of Respondents  
The gender of the sample size which responded was composed as below:  
Table 3.2: Gender of Respondents  
Gender of respondents Frequency Percentage 
Male 44 39.29% 
Female 68 60.71% 
Total 112 100% 
Source: Author’s own research – Financial Intermediaries (Mombasa)  
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Figure3.2: Gender of Respondents 
 
Table 3.2 and Figure 3.2 above showed that there were significantly high number of female respondents as 
compared to the male respondents which is reflected by 68% of the respondents being female and 44% of the 
respondents being female. This was attributed to the fact that significant portion of the entrepreneurial ventures 
are began and run by female.   
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3.4 Age of Respondents  
The respondents’ age is analysed as below:  
Table 3.3: Age of Respondents 
Age Below 25 Years 25 - 35 Years 36 - 45 Years Above 45 Years Totals 
Frequency 4 42 54 12 112 
 Percentage  3.57% 37.50% 48.21% 10.72% 100% 
Source: Author’s own research – Financial Intermediaries (Mombasa)  
 
 
Figure 3.3: Age of Respondents 
Table 3.3 and Figure 3.3 above showed that, 3.57% of the respondents were below 25years of age, 37.50% of 
the respondents were between 25 - 35 years, 48.21% of the respondents were between the ages of 36 and 45 
Years, 10.72% of the respondents were above 45 years.  
This data clearly shows that a majority of the entrepreneurs fall between 36 - 45 years of age in Mombasa.  
3.4 Employment status of respondents 
Respondents in this study were either employed or unemployed in other organisations as analysed below 
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Table 3.3: Employment status of respondents  
  Frequency Percentage 
Employed 44 39.29 
Unemployed 68 60.71 
Total 112 100.00 
Source: Author’s own research – Financial Intermediaries (Mombasa)  
 
 
Table 3.4: Employment status of the respondents 
 
Table 3.4 and Figure 3.4 above showed that there were significantly high numbers of respondents that only 
venture in the business ran with support from financial Intermediaries ventures as compared to the respondents 
who also have other income generating employment opportunities and take these businesses as side job. 60.71% 
of the respondents said they had no other side job compared to 39.29% who had other employment 
opportunities.  
3.5 Reasons for starting up the business 
I had three options for respondents to state how they came up with the idea of venturing into the current 
business and analysed them as below: 
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Table 3.4: Reasons for starting up the business 
 Reasons Frequency Percentage  
Due to lack of any Income 8 7.14 
Nurtured desire for the business 72 64.29 
From others in the industry 32 28.57 
Total 112           100.00  
Source: Author’s own research – Financial Intermediaries (Mombasa)  
 
 
Figure 3.4: Reasons for starting up the business 
 
Table 3.4 and Figure 3.4 above indicated that only 7.14% of the respondents entered into their business venture 
due to the fact that they lacked any income, 64.29% of the respondents entered into the current business venture 
due to interests they have nurtured for a long time while 28.57% of the respondents entered into the business 
venture due to what they perceived as success from others who are already in the industry.  
3.6 Initial Business capital  
The respondents’ overwhelmingly gave their source of capital for starting their business to be from financial 
intermediaries as analysed below:  
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Table 3.5: Initial Business Capital 
  Frequency Percentage  
Agree 101 90.18 
Don’t Agree 11 9.82 
Totals 112 100.00 
Source: Author’s own research – Financial Intermediaries (Mombasa) 
 
  Figure 3.5: Initial Business Capital 
 
Table 3.5 and Figure 3.5 above showed that 90.18% of the respondents agreed to have began their businesses 
from funds issued to them by various financial intermediaries while 9.82% of the respondents stated to have 
started from funds offered to them by relative and friends. 
3.7 Ownership status of the business venture 
The respondents’ response on whether they individually own their business or as a group was presented and 
analysed as below:  
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Table 3.6: Ownership status of the business 
  Frequency Percentage  
Individual 55 90.18 
Group 57 9.82 
Total 112                   100.00  
Source: Author’s own research – Financial Intermediaries (Mombasa)  
 
 
  
Figure 3.6: Ownership status of the business 
Table 3.6 and Figure 3.6 above indicated that 49.11% of the respondents individually owned their businesses 
while 50.89% of the respondents owned their businesses as a group. Something that came out clearly from this 
question is that even though a business was registered on individual basis, there was high interdependence on 
the family members and relatives for labour support. 
3.8 The nature of support issued by Financial intermediaries 
 Responses collected from the respondents was presented and analysed as below:  
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Table 3.7: The nature of support issued by Financial intermediaries 
  Nature of support Frequency Percentage  
Offering depository and withdrawal services 32 28.57 
Offering credit to the businesses 38 33.93 
Training the owners of the businesses 16 14.28 
Supporting customer expansion for the businesses 26 23.22 
Source: Author’s own research – Financial Intermediaries (Mombasa)  
 
 
Figure 3.7: The nature of support issued by financial intermediaries 
 
Table 3.7 and Figure 3.7 above indicated that 23.22% of the respondents described that financial 
intermediaries contribute to customer base expansion for their businesses; 28.57% of the respondents indicated 
that financial intermediaries has been offering depository and withdrawal services as the crucial support 
received from them and that has enabled their businesses to flourish; 33.93% of the respondents described that 
financial intermediaries have been offering credit to their businesses as a crucial support that has enabled them 
survive in the industry that they are operating; 14.28% of the respondents indicated that financial intermediaries 
have offered them training services which has impacted positively into the growth of their businesses.  
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 3.9 Reason for growth of business  
The respondents’ identified reasons for growth in their businesses and attributed them to financial 
intermediaries’ intervention. This was presented and analysed as below:  
 
Table 3.8: Reason for growth of business 
  Frequency Percentage  
Agree 110 98.22 
Not Agree 1 0.89 
No Idea 1 0.89 
Total 112 100.00 
Source: Author’s own research – Financial Intermediaries (Mombasa)  
 
 
Figure 3.8: Reason for growth of business 
From the above Table 3.8 and Figure 3.8 indicates that 98.22% of the respondents agreed that support given to 
them by financial intermediaries is the reason for growth in their businesses; 0.89% did not agree to this while 
another 0.89% described had no idea of what made their businesses grow. 
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3.10 How safe are business proceeds kept  
The respondents’ response on how they kept savings and business proceeds were analysed below:  
Table 3.9: How safe are business proceeds kept  
  Frequency Percentage  
Commercial Banks 43 38.39 
Micro Finance 47 41.97 
MPESA 22 19.64 
In the House 0 0 
Total 112                   100.00  
Source: Author’s own research – Financial Intermediaries (Mombasa)  
 
 
Figure 3.9: How safe are business proceeds kept 
Table 3.9 and Figure 3.9 above reflected that 20% of the respondents kept their business proceeds on MPESA 
services by Safaricom; 38% of the respondents kept it in commercial banks while 42% of the respondents kept 
them with Micro Finance institutions. It was clear from the analysis that all of those involved in business 
venture practiced safe keeping of business proceeds since none of them kept the proceeds in the house. 
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3.11 Effects of safe keeping of business proceeds  
The respondents’ responses on how effective their decision to keep their business proceeds under financial 
intermediaries was presented and analysed as below:  
Table 3.10: Effects of safe keeping of business proceeds  
  Frequency Percentage  
Growth of Business 97 86.61 
No effect 4 3.57 
No Idea 11 9.82 
Total 112                   100.00  
Source: Author’s own research – Financial Intermediaries (Mombasa)  
 
 
Figure 3.10: Effects of safe keeping of business proceeds 
From Table 3.10 and Figure 3.10 above, 87% of respondents described that safekeeping of business proceeds 
has enabled them grow their business; 3% of the respondents stated that they saw no effect in keeping their 
business proceeds with financial intermediaries while 10% of the respondents stated that they had no idea into 
the effects of keeping their business proceeds with financial intermediaries. 
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3.12 Loan processing time  
The respondents’ results on whether financial intermediaries had lengthy requirements before issuing them 
funds was analysed as below:  
Table 3.11: Loan processing time 
 Period Frequency Percentage  
Less than 24 Hours 33 29.47 
24- 48 Hours 47 41.97 
49 Hours - 7 days 29 25.89 
Above 1 week 3 2.67 
TOTAL 112                   100.00  
Source: Author’s own research – Financial Intermediaries (Mombasa)  
 
 
Figure 3.11: Loan processing time 
Table 3.11 and Figure 3.11 above, 42% of the respondents stated that financial intermediaries took less than 24 
hours to process their loans; 29% of the respondents stated that it took financial intermediaries less than 24 
hours to process their loans; 26% of the respondents stated that it took the financial intermediaries between 49 
hours to 1 week to process their loans while 3% of the respondents stated that they had to wait for over a week 
to receive loans applied via financial intermediaries. 
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From the above analysis, it can be noted that that financial intermediaries are doing well in meeting expectations 
on would be business entrepreneurs’ needs. 
 3.13 Ease of loan payback instalments 
 The results of the respondents on how difficult or easy they are able to pay back their loan instalments. 
Table 3.12: Ease of loan payback instalments  
  Frequency Percentage  
Agreed 107 95.54 
Not Agreed 5 4.46 
TOTAL 112                   100.00  
Source: Author’s own research – Financial Intermediaries (Mombasa)  
 
 
Figure 3.12: Ease of loan payback instalments 
 
Table 3.12 and Figure 3.12 above indicated that 95.54% of the respondents described that financial 
intermediaries allow them to re-pay back their loans via easy instalments while 4.46% of the respondents stated 
that financial intermediaries don’t offer them easy repayment of their loans. 
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4. Conclusions 
1. The study showed that the financial intermediaries played a significant role by offering banking 
services and extending credit facilities to SME businesses.  
2. Other support offered by financial intermediaries included; advisory services, training and financing 
the start of businesses.  
3. The study revealed that the existing evaluation procedures adopted by financial intermediaries were a 
big hindrance to credit access because they were stringent and bureaucratic. Evaluation procedures 
made it difficult for businesses to access support from financial institutions. The existing evaluation 
procedures wasted a lot of business time and made financial intermediaries services inaccessible to 
most businesses.  
4. Based on the statistical analysis performed, it can be concluded that the most significant aspects of 
financial intermediaries that affected the growth of SMEs included; support received, regulatory 
framework, and managerial competencies. These were found to have contributed significantly to the 
growth of manufacturing SMEs.  
5. SMEs evaluation procedures were found to have contributed to the current growth of SMEs hence the 
need to keep the existing financial intermediaries’ evaluation procedures. This will definitely contribute 
to the growth of manufacturing SMEs in the region even in the long run. 
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